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of firms 
still have 

no understanding, or 
haven’t heard of, the 
Apprenticeship Levy

 
 

 

For the apprenticeship programme to succeed, businesses 
need clarity and better communication from the UK 
government and devolved administrations

The British Chambers of Commerce (BCC), supported by Middlesex University, surveyed more than 1,600 UK 
businesses in August 2016 to understand their workforce planning priorities and issues

expect to only partially 
recover their Levy payment

don’t expect to recover 
any of their Levy payment

are unsure
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Businesses in the dark about 
the Apprenticeship Levy

say reforms will increase their recruitment of apprentices

of firms don’t 
understand how 
apprenticeship funding di�ers 
above or below the £3m pay 
bill threshold for the Levy

expect to recover all or more of 
their Levy payment

51

Government should 
allow Levy funding to 
be used by business 
to support other high 
quality workplace 
training

Few businesses believe ongoing apprenticeship 
reforms will change their training outlook

For many businesses, the 
Apprenticeship Levy will feel like a tax

say reforms will improve the quality of vocational training in their sector

say reforms will have a positive impact on their wider training budget
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Many medium-sized 
businesses (50-249 
employees) will 
have to pay 
the Levy

say will fall within the 
scope of the Levy – when 
the Government insisted 
only the largest would pay
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UK companies remain committed 
to strong trading relationships with   
European customers and suppliers

BRITISH CHAMBERS OF COMMERCE INTERNATIONAL TRADE SURVEY 2016

The British Chambers of Commerce (BCC) surveyed 1,474 business people online 
in December 2016 to understand how, if at all, their approach to exporting has 
changed since the EU referendum result.

Over one third (36%) of 
respondents plan on putting 
more resources into exporting 
to the European market over the 
next five years.
A further 34% said they have no plans to change 
their approach to selling into Europe, and 4% said 
they are looking to put fewer resources into selling 
to the region. Outside of Europe, the next two 
destinations which respondents are looking to put 
more resources into are North America and Asia.

5% are looking to put fewer 
resources into exporting

These results are an important reminder of 
the fact that it is businesses that trade, not 
governments. Although the likely outcome of the 
Brexit negotiations remains unclear, businesses 
still see Europe as a primary market for both 
selling and sourcing inputs – even after the UK 
leaves the EU.

Looking ahead, businesses want the best possible 
terms of trade following the Brexit negotiations, 
whatever the ultimate model adopted. UK 
firms want tariffs, costly non-tariff barriers, 
and product standards to be at the top of the 
government’s agenda for a future EU trade deal. 

The best news from this survey is that the EU 
referendum outcome has sparked a greater 
interest in foreign markets for a significant 
number of firms. For that very reason, UK 
companies need sustained, tangible and practical 
export support that helps them get their goods 
and services out to the world.

Dr Adam Marshall 
Director General, British Chambers of Commerce

31% are looking to put more 
resources into exporting

7% don’t know

57% report no change

13% are looking to put fewer 
resources into importing

15% are looking to put more 
resources into importing

7% don’t know

65% report no change

“

”

The majority of exporters are looking to 
maintain or increase resources in overseas 
markets since the EU referendum result 

31% 
of exporters are 
looking to put 

more resources into 
selling overseas 
over the next 5 

years

15% 
of importers are 
looking to put 

more resources into 
buying overseas 
over the next 5 

years


